
Program Report  
This report showcases the impact, learnings and feedback for Digital 
Skills and the Gig Economy Employability Program. 



The rising of gig economy this year raises more 
concerns about the welfare, security and 
development provided to this specific group of 
workforce. 

The people who participate in the gig economy 
come from a massive variety of backgrounds. 
The community includes part-timers who are 
looking to make some extra money outside of 
their day job, others are full-time devotees to 
gig economy who make their living solely from 
on-demand work.

Our Partners

NEED ANALYSIS

Surveys were conducted prior to the event to understand 
the issues faced by freelancers in the gig economy. These 
issues were addressed throughout the event’s activities. 

The following issues are the results gathered from the 
surveys:

Expanding network 
and connections

Building a personal 
brand on different 

platforms

Confidence to 
kickstart a personal 

brand

Awareness of rights as 
freelancers

Protecting  their rights 
as freelancers

Setting boundaries to 
maintain work-life 

balance

Which platform to use

Upscaling an existing 
portfolio

Finding new leads and 
opportunities

How to provide basic 
legal documents to 

clients

How to plan, deliver 
and close a project

Lack of exposure on 
platforms to leverage 

from

Tools and resources 
for basic finance 

management

Lacking awareness in 
finance management

The programme aims to help those interested to build a 
sustainable gig career.

This program  targeted youths including graduates or 
undergraduates, budding professionals as well as 
individuals from the B40 communities looking to 
kickstart their own gig career.

IMPACT OVERVIEW

655 

applications 

571
participants 

  

10
content partners

5
gig community 

partners

30+
press release, social media 

posts and publicity 

110+
posts on LinkedIn by 

participants 

6 Webinars

1 Forum

1 Design Thinking Workshop



Our Partners

Webinars

Speaker
Suzanne Ling

● Co-founder of PichaEats and Zucchini & Co

Objectives
Learn how to build a personal portfolio and brand 
(Linkedin Account) by utilizing digital tools and 
channels as a means for self promotion.

Skills Obtained
● Telling stories of yourself
● Building your own portfolio and stories
● Building relevant connections on Linkedin
● Writing content on Linkedin
● Identifying your own values
● Building your personal brand digitally

Speaker
Izwan Zakaria

● Managing Partner or Izwan & Partners

Objectives
Gain exposure on how the Government is 
supporting careers in the Gig Economy. To know 
how to protect their right and assess their risk 
working as gig.

Skills Obtained
● Creating legal documents for your services
● Fighting and negotiating for your rights 
● Identifying legal platforms for your services
● Potential risks of being part of the gig 

economy
● knowing what initiatives are there out there 

for my welfare and benefits as being part of 
the gig economy

Speaker
Wah Hoo

● Coordinator, Arus Academy

Objectives
Understand the difference of Marketing and Sales, 
and what is the importance of Marketing in Gig 
Economy. Learn how to use Brand Advocacy to 
generate more opportunities, and explore concept 
of market research, leads generation, customer 
journey design.

Skills Obtained
● Conducting simple market research
● Finding your target audience
● Managing words of mouth for clients
● Identifying platforms to market yourself
● Identifying new leads
● Approaching leads for sales

Speaker
Era Natasha

● Managing Partner or Izwan & Partners

Objectives
Know how to plan a project with Goal, Timeline, 
Deliverables, Human Resource and Budgeting . 
Simple project management from A-Z: drafting 
proposal and quotation to managing reporting and 
deliverables.

Skills Obtained
● Having exposure of an overall scope of 

project management
● Planning for timeline and KPI for a project
● Coordinating HR for a project
● Managing Budget for a project
● Updating and communicating project 

progress
● Reporting for a project

Risks within the Gig Economy Project Management

Marketing as FreelancersPersonal Branding



Speakers
Cindy Chew

● Program Director at SOLS Health
Ting Fenella

● Master’s degree in Holistic Counseling 
Psychology

Objectives
Learn about the art of having self-discipline: time 
management, routines and boundaries . Create a 
working environment and seek support system and 
mental health support for well being. Learn how to 
identify self learning resources and opportunity

Skills Obtained
● Having exposure on mental health issues
● Managing your own boundaries of time and 

space at work
● Managing your own routines
● Finding resources for mental health
● Conducting simple mindfulness activity for 

self
● Managing stress and anxiety

Managing Self as a Freelancer

Speaker
Suraya Zainudin

● Founder of RinggitOhRinggit.com

Objectives
Understand basic financial management and 
financial processes (budgeting, accounting, 
auditing). Learn how to track your own income and 
expenses to ensure long term sustainability.

Skills Obtained
● Having exposure on personal finance 

management
● Managing your bank accounts for a freelance 

job
● Tracking your income and expenses for your 

portfolio
● Finding tools and resources for finance 

management
● Budgeting for business

Managing Finances as a Freelancer

Forum

Session Title: 
Opportunities to Thrive in the Gig Economy during the 
Pandemic

Topic:
The collaboration programme comes at a time where 
the proliferation of digital platforms and growing 
preference for flexible work hours coincides with the 
rise of the gig economy, emerging as a major source of 
employment for Malaysians. 

Name Profile 

Darzy 
Norhalim

Director of Digital Inclusion Division,
MDEC

Cheah Lie Yee Head of Go Getter

Heng Lun A freelancer working under GoGet

Maico Perez International Business Development of 
Workana

Dashika 
Gnaneswaran

Senior Manager, Corporate Strategy and 
Philanthropies, Microsoft Malaysia 

Design Thinking Workshop

Objectives: 
To allow participants to brainstorm or work on 
providing personal services to meet their clients’ needs 
(Gig Economy). 

To allow participants to work on their current portfolios 
or to identify their gaps in their current portfolios 

Workshop Flow:

Empathise
Empathise the target audience problems

Define
Define a problem to solve for the target audience

Ideate
How to innovate your portfolio

Prototype
Design the portfolio package that fits the target 

audience needs

Test
Test the services on the target audience to see if 

there’s a demand



Thank you
We want to thank all our partners who had  worked with us hand in 
hand to complete the whole program. We appreciate all the effort and 
support - this program will not be made possible to impact more than 
500 youths without such collaboration. 

We look forward to phase 2 of our program. Thank you very much. 


